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What is Public Relations?

The term public relations hus a very broud
definition. Its meuniny differs with every
situation. As u result, the practices und
benefits of good PR dure often misunderstood.

Public relations involves dll forms of
communicution—-written, verbul and hon-
verbudl. For Liohs, public relations includes
staundurd techhigues such us writing hews
releuses und distributing promotional flyers.
Equally us important are those uctions often
taken for granted, such as wedring d Lions
lapel pin und Marching in u parade.

Your Responsibilities

Your job, as public relations chairman, is to:

m creutfe u progrum that effectively
communicates information about your
club to the community

B keep your club aware of dll PR efforts and
results

This publicution is designed to help you plun
u successful public relations program. If you
dren’t uctively promoting your club’s
activities, this guide will give you u place 1o
start, If you dre dlready working to
communicuate your activities to the public, this
will assist you in strengthening your efforts and
give you some hew ideus,

Why is Public Relations Important?

Public relations is vital to a club’s success.
Too often, it is believed that just conducting
a service dactivity should be enough, that the
effort should speuk for itself. But, if community
Mmembers don’t khnow who built the park,
conducted the sight screeniny or collected
the eyeylusses, they won’t know who to
support.

There is u definite relationship between
public relations, successful service projects
and community support. A good public
relations plan will help you foster this
relationship and endable your club to reach
more people in heed.

Public reldtions can even help your club
increuse membership. People want to belony
to u successful und reliuble orgunization. By
actively promoting your club and its
worthwhile activities, you’ll be projecting u
positive image in the community, and
showing that your club is worth joining.

So, don’t be ufraid to tell people ubout dll
the good you’'re doinyg in the community! It
won’t undermine the spirit of your efforts, only
increuse your future service und membership
potentidl,

Reminder About This Guide

This guide wus creuted for Lions dll over the
world and provides a good framework for
your efforts. In your own country, certdin
specifics may be handled differently. You are
encouraged to contact d public relations
professiondl in your areu to learn ubout locul
public reldations strateyies.



Where to Begin

Set Goals. Creuting public relations materials
isn’t difficult. Start by reviewing your club’s
previous efforts. Evaluate what worked, what
didn’t and why. This will help you decide whut
communications avenues to pursue.

Determine Budget. Next, determine your
budget for the year. Effective public relations
programs cun be done on u limited budyet,
You just might have to use u little more
creutivity to think of ways to communicute
your messuge. You will need to budyet for
both onyoiny public reluations efforts aund for
speciul events.

Plan Ahead. Reud this yuide over curefully
and beyin muaking your plans for the yedar,
Adeyuute planning und fimely delivery are
probubly the Most importaunt considerations
for your public relations efforts. Even the most
newsworthy story won’t get covered if the
news releuse arrives ufter the event—or six
weeks prior!

Create a Timeline. Determine how und when
you will promote your club during the year
through on-going publicity efforts and when
you will start publicity for your club’s specidl
events. Certdinly, there will be hewsworthy
situations that will come up during the year
that you'll want to publicize. Plunning uheud
for the rest of the yeur will help you handle
these more smoothly, und ensure that you
creute u comprehensive public relutions
program that will keep your club visible in the
community.

\
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Use Resources. In addition to receiving this
guide, the monthly hewsletter PR Quick Takes
is avdiluble on the Lions web site at
www.lionsclubs.org. The Upddate newsletter,
sent fo club presidents, ulso feutures public
relations tips. Refer to these muateridls when
executing dll aspects of your PR program,

Inform Club. Decide how und wheh you will
share information with your fellow members
and include that in your plan. Be sure to talk
to your club president and the chairmen of
your club’s various events and projects. Muke
sure they understand what you're trying to
accomplish und how they cun dssist you.

Be Persistent. Remember it is the cumulative
effect of dll your efforts that counts. Keeping
your club visible in the community isn’t
somethihy that can happen overhight; it
takes time. But with careful planning and
diligent efforts, your community will recoghize
and support your club’s programs, und
ultimately, you'll be helping your club fulfill its
goul: to serve those in heed.




What is News?

The most helpful yuestion you cun ask
yourself when considering u promotiondl
strateyy for a project is, "Would a hon-Lion
find this interesting?” There will be times when
the answer to this yuestion will be “yes,” and
there will be times when it will be "no.” It is
important to understand that some projects,
dlthough extremely worthwhile, may simply
not be “hewsworthy.”

It is your job to decide which activities have
un interesting “anyle” and dare worth pitching
to the mediu. For stories to be considered
newsworthy, they should be about timely
events or uctivities that:

B enhhunce your locul community (parks,
school programs)

m involve the yenerdl public or other
community groups (fundrdisers, used
eyeylusses collections)

m perform u public service (vision/hedlth
screehings, druy ubuse educution)

At first, it may seem difficult to distinguish
between those dactivities that have news
vdlue, und those that don’t. Ohe way o
increuse your confidence is to yo straight to
the source—reud locul hewspupers, watch
television hews programs und listen to u
variety of locdl radio stations to yet u feel for
the type of news items in which their readers,
viewers und listeners dre interested.

You should be involved in the edrly planning
stages of dll club projects to determine their
news potentidl. Followiny dre some exumples
of club uctivities with possible hews vdlue:

Lions Youth Outreach/Lions-Quest
Melvin Jones Fellow recognition

Club anniversury speciul events

Speciul fundruising events

Lions International Peuce Poster Contest
LCIF grunts/disuster uid

Club officer elections/club’s mujor gouls
Specidl or unigyue service projects diding
the visudlly impdired, physicully/mentdally
handicupped

Mdjor donations

Youth Exchange

Recycle For Sight/eyeglasses recycling
Worldwide Induction Day

Holiday projects




News vs. Public Service

When credating media materidls, PR chairmen
should hot ohly keep in mind which events und
uctivities dre newsworthy, but dlso know the
difference between hews und public service.

News offers information ubout activities or events
that are of interest to, directly uffect or involve,
the generdl public; such us the election of
officers or the dedicution of u Liohs-sponsored
facility. Public service ygives informution about u
specific topic to help or ussist the genherdl public,
such us describing the warning signs of didbetes
or encouruging volunteerism.,

While most publicity uctivities will center
around hews, the PR opportunities presented
by public service cumjpuigns should not be
overlooked. Such efforts can keep clubs
visible within their communities during times
when there are no nhewsworthy events or
activities to publicize. In mMany cuses, they cun
dlso be incorporuted into your service dctivity
publicity plans.

(ontacting the Media

One of the first things you should do ufter tuking
office is infroduce yourself to the reporters and
editors with whom you may be working during
the upcoming yeur, Beyin by creuting a list of dll
the hewspupers, rudio und television stutions in
your ureu ulony with muiling uddresses und
telephone numbers. Creute u second list
consisting of the muijor uctivities and projects
your club supports throughout the yedar.

Using the project list us a guide, cull euch
mediu outlet to determine the uppropriate
editors or reporters who ure likely to cover
Lions events. Beyin by contucting the
following people. If they are hot responsible
for your type of story, they should direct you to
the proper person:

.....O..0......0..0......

m  Smuall duily or weekly hewspupers: generdl
assignment editor

m |urge duily hewspupers: community
events reporter

m  Rudio und television: hews and/or public
service director

Larger newspupers or broudcust stations have
depurtments or reporters ussighed to specidl
topics such us hedlth, educution und
entfertainment. The person you need to contact
will likely depend on the nature of your activity.

Be sure to verify the spelling of educh person’s
name, title and muiling address. You should
dlso inyuire ubout deudlines, so you cun
avoid contucting reporters during d busy
time. They are much more receptive to story
ideus when they dare not under deudline
pressure. Once you have made dll your initidl
contucts, revise your medid list, including us
mauny of those detuils us possible so you cun
refer to them throughout the yedar,

It is important to redlize that every Lions news
story will not be published or broudcust, The
editor of u locul newspuper, or the public
service or hews director of u radio or
television station, must continuously decide
which stories will be printed or broudcust that
day. They will always find room for big hews
items, but other stories like “Lions Sponsor
Hedlth Fuir” are included if spuce is uvdiluble.
It is not unusudl for Lions clubs to receive
higher gqudlity coverage in suburbun and
community ddily or weekly hewspupers, und
less in large duily hewspapers.

Don’t get discouraged if you don’t have luck
yetting plucements ut first. By being diligent
und cooperdtive in providing hewsworthy
materidl to the right mediu, you will build
rapport und be successful over time.



News Releases

The hews releuse is the

most busic and widely
used method of
communicuting with

the mediu. A releuse is
hot difficult to prepare,
dlthough there is an

uccepted writing style
you should follow.

N

News releuses are written in an “inverted
pyramid” format, They should answer as many
of the yuestions Who? What? When? Where?
Why? and How? us possible in the first two
puragraphs, which are cdlled the “leud”
paragraphs. Subsequent puragraphs should
provide additional information in descending
order of importance. This dllows aun editor to
frim the releuse to fit the avdiluble story
spuce or broudcust fime without losing the
main facts. When preparing d hews releuse,
keep in Mind that a simply written and fact-
filled releuse will get precedence over one
that reyuires substuntial editing or even rewriting
by the editor.

Tips for Preparing News Releases

m  Be sure your releuse is ubout u
newsworthy event,

m  Type the releuse double spuced on one
or two puges. Use your club’s letterheud.

m  Keep puragraphs and sentences short,
limiting them to a single ideu.,

m  Use yuotes to enhance busic information.
When dttributing quotes, be sure to
identify the person’s name und fitle.

m Ihclude the words "FOR IMMEDIATE
RELEASE” ut top left-hand corner of the
puge.

m Include u duteline ut the beyinning of the
first paragraph.,

m  Your hume, or the name of the
appropriate contact person, should
dppeur ut the top right-haund corher of
the puge dlony with g daytime and
evening telephone humber. Muke sure
the contuct person hus u copy of the
relecse,

m Ihclude a one or two line headline
summuarizing the releuse in capital letters
und center it ubove the body copy.

m [f there is more thun one puye, type
“-more-" ut the bottom center of the first
puge,und “# # #” or “end” ut the bottom
center of the last page.

See puge 19 for news releuse exumples.

Distributing News Releases

News releuses should be muiled to only those
editors, reporters or news directors on your
muailing list who cover your puarticular type of
story. They should be hund-delivered or
muailed to arrive at least two weeks prior to
your event,

At leust one week before the event, follow up
with each person oh your muailing list. Offer to
answer yuestions, mention photo
opportunities, und inyuire whether your story
is one they might be interested in covering.
Learn from their response. Be positive,
enthusiuastic und persistent in demonstrating
why their readers/listeners/viewers might be
interested in your story—but be cureful not to
be overly ugygressive. You want to convince
your contuct that your club is worth his or her
uttention, und that you ure a valuuble source
of information.

Club Fact Sheet

Creating u club fact sheet is a4 good way to
provide background information about your
club to reporters. Since news releuses must
cover the detdils of u particular event or



activity, a fact sheet will serve as a useful
supplement. The fact sheet should be clear,
concise und heut, Fuct sheets cun be used
us hund-outs during community events. See
puye 28 for un exumple.

Print Pitch Letters

These letters are often used to sugyest a
fedture story to u hewspuper editor,in u
situation when u news releuse is hot
appropriate. Note that the topics are not
ubout events or uctivities. Insteud, they focus
oh qudilities that would muke the subject
hewsworthy. After sending the letter, be sure
to follow up in approximately 1-2 weeks to
determine interest und provide audditionul
detdiils. See puye 24 for un example.

Interviews

A reporter muay usk to schedule un interview
to build on information provided in u hews
releuse. To ensure your club is well
represented, the dppropriute spokesperson
(you, your club president or u committee
chdirman) should be prepured to provide
uccurute informution with enthusiausm and
confidence. If someone other than yourself is
goinyg to give dn interview, be sure to help the
spokesperson prepure.,

Tips for Successful Interviews

1. Know your facts. Verify your facts with the
uppropriate resources well before un
inferview. Be reudy to offer insight beyond the
Who? Whut? Where? When? Why? and How?
stuted in mediu muterial.

2. Prepare key message points. Determine u
few key points fo muke und decide how you
will present them. Never answer a guestion
with d simple “yes” or *no.” Use the
inferviewer’s question us u bridyge to bring up
the information you want to convey.

3. Give clear responses. Mention your main
points edrly in the interview und keep your
answers short so they will fit info un edited
piece. Do not hesitute to puause to formulate
your responses. It is better to give u few, brief,
cleur sentences rather than a rambling
response. If you do hot know the unswer to u
yuestion, do not guess. Offer to find out the
answer, und follow up immediutely.

4. Practice. Simulating un interview or
visudlizing yourself answering unticiputed
yuestions will make you uppedr more
confident und competent during an
inferview. (As silly s it may seem, this redlly
does work!)

5. Mention your club’s name. Avoid suying
only *1” or *we.” Mention your club aund dany
other puarticiputing orgunization often by
name.

6. Watch what you say. Be careful nhot to give
off-handed opinions. Avoid "off the record”
comments—they rarely are ever truly “off the
record.”

7. Wear appropriate attire. What you wear
says a ot aubout who you are. Liohs should
wedr business dress and their lapel pin to
project u positive image. For television, avoid
pinstripes und white shirts.

8. Have fun! Smile. Be conversutional. Let the
refporter see you us someone who enjoys
beiny u Lion!




Post-Event Publicity

Your publicity efforts are not hecessarily over
ohce un uctivity is complete. As u matter of
fact, your best opportunity to make an
impression mMuy actudlly come ufter the
event. Especidlly in the case of fundruisers
und other public events, it is importunt o
report your results to the community. You cun
do this using one of three methods:

1. News Release: If a reporter did not cover
the event in person, consider prepdring d
brief, one puge hews reledse highlighting the
project’s results. This will enable you to share
with supporters how their contributions made
u difference. It will ulso demonstrate to others
that your club’s programs are successful and
worth their future support.

2. Letter to the Editor: If you suspect d results
releuse muy not yet picked up by u
hewspuper, consider writing ¢ thank you note
to the community vida a letter to the editor. This
simple effort cun leuve d lusting und positive
impression. In it, you cun demonstrate how
your club vadlues the public’s support, und
briefly mention other ways your club is active
in the community. See puye 23 for un
exumple.

3. Display Advertisement: If a hewspaper
chooses hot to run your letter to the editor,
consider plucing u small “thank you”
udvertisement with the puper. Many
publications offer not-for-profit grougps
discounted rates on display ads. Some will
even donute un-sold spuce free of charge.
(Discounts should be investigated prior to un
event so you cun determine when udvertising
would be most effective-before or ufter un
event.)

Radio and Television

Broudcust outlets cun offer your club some
wonderful publicity opportunities outside of
fraditionul hews coverage. When plaunning
your PR proyram, you should consider
dlternutives such us community calendurs,
public service unhouncements, fulk shows
und public access programming.

Rudio und television stations have different
audience demoyraphics. While television
stations target their programming to d very
generul audience, rudio stations target
specific groups of listeners. Keep this in mind
when dpproaching radio stations. If you want
your messuge to be heard by adults over the
aye of 40, do hot wuste your time with u
station that programs for teenagers. To
determine which stations to pursue, it is u
good ideu to listen to different radio stations
in your ureu to yet u feel for their audiences
and the types of programs they broudcust.
Also, puy uttention to the types of public
service programming they do, like community
bulletin boards, public service
annhouncements, etc. Monitor locul television
stations to find out about their program
line-ups too. Once you know which stations
regulurly broudcust the types of programs
you wunt to target, you cun proceed with
trying to get your messuge on the dir.




Public Service Announcements (PSAs)

PSAs are brief (10, 15 or 30 second) messages
ubout un orgunization or service that are
dired at no charge on radio and television
stations becuuse they offer some type of
community service. Notices of fundruising
events, projects thut benefit the community,
public events sponsored by your club und
Mmessuyges ubout preventing blindhess are dll
uppropriate subjects. The key is that the
Mmessuyge must benefit your community, and
not your club.

Before you beyin writing, contact the public
uffdirs or public service director ut your locul
television or radio station for assistance. They
will be able to tell you what the station’s
scheduling und format requirements ure, and
if they have production assistance avdilable.
Oftentimes, stations have u reduced
production rate for not-for-profit orgunizations
such us Lions clubs.

Radio PSAs

For radio, PSAs dre sometimes reud live on-air,
so dll you would need is to provide the station
with a script. Other times, they are pre-
recorded, either by one of the stution’s
annhouncers or U harrator you provide.

Television PSAs

Television PSAs are always videotaped und
edited prior to diring. They require more
production than a radio PSA, and you wiill
definitely heed ussistunce producing one.
Another option with television PSAs is to order
ohe of the PSAs produced by International
Heudqyuurters and add your club’s
information at the end.

Writing PSAs

When writing PSAs, remember that brevity
and clarity are of utmost importance. At the
most, you have 30 seconds fo communicute
your messuge. In that time, you need to:

yet the listener’s attention

m  show how listeners will benefit

m  yive reusons why the listener should do
whut you dre usking

m fell the listener where to go, what to do,
when to do it and where to cudll for more
information

m identify your club

As d guide, the length of the PSA should
follow these rules: u 10-second spot will have
upproximutely 20 words und a 30-second
spot will have approximately 75.

Be sure to consider the differences between
radio and television. On television, you can
use visudls to help communicute your
Mmessuyge, on radio, words dre your only
method of communicution. Once you have
written your PSA, reud it aloud to make sure
there are not uny tongue twisters and
complicuted messuyes that would confuse
listeners. The public uffuirs or public service
director may offer help editing your script
ufter you've completed it. See puyes 26 und
27 for examples.

Broadcast PSA Pitch Letter

When sendinhyg radio or television PSAs to
stations, it is U yood ideu to creute u pitch
letter to uccompuny them. The letter will help
“sell” the PSA to the program director by
reinforcing the PSA’s purpose und the club’s
reuson for distributing it. See puge 25 for un
exumple.



Public Access Television

Many cuble television systems include
channels set uside for public uccess. The
publicity potential from these cun be
enormous. These stations can dir PSAs, run
videotupes of club uctivities or ubout the
association, post club events on a community
bulletin bourd or even huve club members
purticipute on a community events show or
talk show. Some Lions clubs produce their own
shows for public uccess television.

Contuct the public service director ut your
locul cuble stution regyurding opportunities for
your club to communicute its messuge.

More Video Options

You doh’t have to broudcust u video on
television to Muke un impact on your
community. Consider showing < video ubout
the ussociution or public service
aunnhouncements at community events where
your club hus u booth or using them when
you meet with other community groups. Offer
them to locdl uppliance stores for use in
demonstrating their video equipment. You
cun dlso donute them to your locdl library or
video store for louning.

World Wide Web and E-mail

One of the best new ways to promote your
Lions club is through the World Wide Web. The
web provides un opportunity to reach out to
different audiences. Creuting a club web site
with an e-muiil link is a excellent way to let
people from your hometown and dll around
the world know ubout your club. Before
beyinning, check out Lions Clubs
International’s officiul web site at
www.lionsclubs.ory. Tuking u look ut the site
cun yive you u good frume of reference for
understanding what makes a web site
effective. Your club site can link to
www.lionsclubs.ory but duplicating the sume
desigh und content is hot permitted.

To get u web puge started, usk around your
club to find out if any of your members have
web puge design skills. In addition to the
experience this person mMay have, he/she can
dlso purchuse u book onh designing puyes or
go to sites on the web that offer instruction.
Posting a messuge at u colleyge requesting u
student web site desigher is another way to
get started.

Once the person who will create the puges is
identified, think ubout content. Be sure to
include generdl information ubout your club
onh the web site--whenh and where it meets,
club uctivities und how to get more
information. Have an e-muil link fo someone
in your club for people to send their
yuestions. Other sugyested items to include
onh your site ure photos, u club history und
culendur of events. There ure mMuny items that
could be included--be creutivel Once your
web site is up and running, reyister with web
sedrch enyines so when people enfer u
keyword sedurch, they will be uble to find your
web site. Do not forget to put your e-mdail and
web uddresses onh the items your club
distributes.



Printed Promotional Material

Using flyers and signs to publicize events is u
good, reldtively inexpensive way to convey
your messuge to your community. Producing
them is eusy. Simply upply these busic
production tips:

m Be sure to answer Who? What? Where?
and When?

m Use cleur und concise lunguuye, don’t
put foo much information on the pugye

m  Print an eye-cutching headline at the top
of the puyge unnounciny the event

m  Copy should be either professiondlly
typeset or produced using u personaul
computer und luser printer
Use u bold, eusy-to-reud typefuce

m Make sure your club’s hume dand the Lionhs
logo uppedur prominently on the flyer

m  Printf oh a bright, notficeuble puper stock
(ulthouygh copy heeds to be reuduble)

Becuuse you belony to u not-for-profit group,
you may be dble to hegotiate with printers to
produce your flyers and posters ut u reduced
rate,

Visibility is what makes flyers effective. Post
them in every conceivuble locution
throughout your area: public bulletin bodrds,
libraries, store windows, bus stops, train stations,
etc. Give them to locul businesses (includiny
your own), und government or tourist offices to
have avdiluble for customers. Huve fellow club
members help you think of dll the different
pluces you cun post und distribute flyers aund
signs. Be sure to distribute them d few weeks
before your event for maximum visibility.

Photographs

The old cliché is true—u picture redlly is worth
u thousund words. More precisely, yood
pictures are u very effective tool in your
public relations efforts.

Photoyrauphs cun enhance your club bulleting
und promotionul mauteridls or cun be sent to
newspupers for publication ulony with a hews
releuse. Consider muking u photo montuye
of your club’s uctivities und people you've
helped for display at o community event.
Photoyraphs will dlso help you document
your club’s activities for future reference.

Tips For Taking Photographs

m  Focus, focus, focus! Even the most perfect
shot will be ruined if the image is fuzzy.
Poorly-focussed photographs cunnot be
used in uny publicutions or promotiondl
mauteridls.

m  Shoot cundid photos. Avoid shooting u
row of people sturing ut the cumera,
(Posed und groups shots dure ucceptuble
for club use, und may be used on some
promotionul Materidls, but are not idedl
for newspupers.)

m If you must pose people for u shot, fry and
make it look as hatural as possible. Check
buackgrounds to make sure no ohe hus
somethinyg “growing” out of their head,
and frame ygroup shots so you're hot
cutting off unyone ut the knees or feet.

m  Get us close to the action us possible. Too
many people und too Much buckyround
will crowd the shot.

m  Shoot muny photos. The more you shoot,
the better your chunces of cupturing the
perfect moment.

Tips For Using Photographs




m  Ask your contuct ut the newspuper if they
will accept photoygraphs from outside
sources. If so, find out what size, efc. they
reqyuire. Usudilly, it will be high-qudility,
glossy, 5" X 7 (12.7cm x 17.8cm) black
and white prints.

m  Send u photoyruph that best describes
the story you want to tell.

m Do not write on u photograph. To identify
u photo, write the information on u
sepurate piece of puper and tupe it on
the back.

m Mudil u photograph flut, protected by
curdbourd.

Publicity ldeas

In addition to using the recoygnized mediu to
spreud your club’s messuye, there dure dozens
of very effective vehicles to help establish
your club as a vital part of the community.
Any opportunity to tell your community about
your club und its uctivities should be
conhsidered. Below dre some suggestions, but
with d little thought and credtivity, you cun
probubly think of muny more.

Special Events

Is your club sponsoring un event the
community cun attend? Try these tips for
yetting the word out:

m [f your community has a electronic
messuge bourd, usk aubout getting the
detudils of your event posted.

m  Buses und trains often have udvertising
spuce avdiluble that they will donate to
not-for-profit groups or only charyge for
installation.,

m At the event, puss out flyers or brochures
ubout your club and its uctivities. If the
event is u fundrdiser, hand out information
that states how the money raised will be
spent,

m  Display the Lion logo prominently on dil
publicity materials and at all activities and
events.

m  Hand out bdlloons imprinted with the Lion
logo ut your event or ut the children’s
ward at hospitdls.

On-Going Publicity

Even when your club doesn’t have a specidl
event plannhed, it is important to keep your
community awdre of your club und its
activities. Continual community support will
go u lony way in making your events and
projects successful.

B Approuch fast-food restaurants and
grocery stores ubout printing information
ubout your club on ygrocery buys und
tray liners.

m  Make sure your club is listed in locdl
phone books und community directories,
dlony with the name of u contuct person
and phone humber. Keep this information
up-to-dute,



Government and school district
newsletters may publish information about
your club, especidlly if you are involved in
u community or school project (such us
sponsoring Lions-Quest, a Peduce Poster
Contest, conducting sight or diabetes
screenings, building u recreational center,
etc.).

Show support for your community and
guin recoygnition ut the sume time by
purchausing advertising spuce in school
and community publications for athletic
and musicul events.

Weuar your Lions pin ut dll fimes, und muke
sure your club members weur their pins
too!

Have a highway sign or marker outside
your community. Keep it in good
condition.

Donate a subscription of THE LION
Maguazine or a copy of "We Serve: A
History of the Lions Clubs” to your locdl
liorary. Contact the Public Relations
Department at International
Headqyuarters for ordering information.

Write a weekly or monthly "Lions Spotlight
onh Hedlth” series for u locul newspuper,
focussing on issues such us the warninyg
signs of blindness und diubetes.

........................O

Credte a display at your library or
historicul society dbout the history of your
club or the internutional ussociution.

Share news ubout your club with district
and heighboring clubs. They could well be
some of your bigyest supporters.

Put information about your Lions club in
*Welcome to the Community” packets
offered by locul augencies or chambers of
commerce.

Invite members of the media to present u
program during u club meeting ubout
current issues or uspects of their job.




Newsletters

As PR chadirman, you
might find yourself with
the responsibility of

producing your club’s
bulletin or newsletter. If
another club member
serves us bulletin

editor, you cun offer to

help with gathering
information, writing,
proofreuding, etc.

The primary function of u newsletter is to
mauke members feel in-touch with club
activities aund their fellow Lions. The editor’s
chullenge is to creute un informative, well-
written, edsy-to-read publication that
Mmembers look forwaurd to receiving euch
month.

Content

Newsletters should contuin timely, relevant
information. Upcoming events should be
highlighted, und results of recently completed
projects should be noted. Newsletters cun
help mMotivate members by recoynizing hard
workers, reporting on funds raised and
offering explunations on why specific projects
were (or even weren'’t) successful. Issues like
declining membership cun even be
discussed—so lony us dll sides of u topic ure
presented. The editor should avoid inserting
personul opinion.

By including little known facts about club
projects, community issues or individudl
Mmembers you cun dlso mMuke your publicution
more interesting. Birthday lists are useful, us
ure monthly culendars of events. Include
select news items from the district, multiple
district and international levels to make
Mmembers aware of what's happening
throughout the dssociution.

Information should be presented positively
and without bius. Humor und un entertuining
writing style should be used curefully. (What
Mmight be funny to one person, might hot be
funny to unother.) Off-color jokes should never
be included.

When findlizing your copy, be sure to tauke
extra time to double-check dates, locations,
tfimes and spellings. (No one uppreciutes
having their naume misspelled.)

Artwork and Photographs

The use of urtwork und photoyraphs cun add
to the attractiveness und impact of your
publication when used appropriately. Art and
photos should be of highest quulity, and their
refproduction should be clear. Amateur
drawings, out of focus photos und yraphics
that do not reproduce well will only detract
from, not udd to, the appeurance of your
bulletin.

Page Layout

In Most cuses, u double column layout works
best for newsletters. It is important to ygive your
publicution u contemporary feel und u heut,
eusy-to-reud appearance. To do this, be sure
that:

m the size of the type is hot too smdall or
too biy

m items ure well-spuced, hot crowded
together

B humeplaute or cover design is cleun and
simple

m  heudlines are set apart by larger or
boldface type

Production

A newsletter should be either professiondily
typeset or produced using u personaul
computer and laser printer. PCs offer the most
flexibility, as copy cun be eusily manipulated.



Many software packages offer templates
specificdlly for newsletter layouts and offer
vdrious graphics options. For use in hewsletters
and flyers, the association’s officidal logo is
avdiluble on 3 1/2” and 5 1/4” diskettes from
the Information Systems Department at
International Headyuarters, Printed logo
sheets ure avdiluble from the Public Relations
Depurtment.

Typewriters should only be used us a |ust
resort—they rarely reproduce well, and cun
look messy und out-duted (although, they are
better than hothing). Handwritten items are
dlso too difficult to reud, und should hot be
included.

The puper color you choose to print your
hewsletter on should be somewhdat heutral
und eusy on the eyes. Light pustels, beiges,
buffs or greys ure best. Don’t choose u color
that is foo bright or too loud.

When producing your hewsletter, don’t be
discouraged by limited resources. Check with
locdl printers and photocopy services. Many
offer discount options to not-for-profit
orgunizations and cun provide sugygestions for
cost-cutting production meusures. A one-
puge, one-color publication cun be just us
effective us a four-puye, four-color piece if
you upply basic principles and a little
imuyinution!

THE LION Magazine

A wonderful way to receive hationdl
recoynition for a club project or uctivity is to
submit an article to THE LION Muguzine. Not
dll submissions will be published, but drticles
with photos that explain u project, fundruiser
or uctivity in detdil will be considered for
publication. THE LION Magauzine staff can dlso
write articles us lonyg us you submit complete
information.

Do’s and Don’ts for THE LION
Magazine

Pleuse do:

m  Submit detdiled descriptions of your club’s
completed service projects und
fundruising activifies.

m Tell how much money waus raised at your
fundraiser und for what purpose is
infended.

m |Include cundid, cleur photoyraphs of
Lions purticipating in the project.

m Include the hame, address und daytime
phone humber of a contact person.

m Be putient. It often tukes severdl months
for accepted items to uppedur in print,

Pleuse don’t:

m  Submit hews of club anniversaries,
birthduys of long-time members or other
sociul events.

m  Send posed photos of people staring ut
the caumeruy,

m  Staple or write on photos, or use un ink
pen or murker to write on the buck--it
smeurs, often ruining the pictures.

m  Foryet to identify people in photos und o
include the name and number of u
contuct person for submitted items.

If you have u maguzine-worthy article, submit
the information dlony with photos aund
cuptions to the Senior Editor, THE LION
Maguzine, Lions Clubs International, 300 22nd
Street, Ouk Brook, IL 60523-8842, USA.




Monitoring Progress

Keepiny track of how successful your public
relations efforts have been will help you refine
your PR plan. You'll be uble to see whut
works, what doesn’t, und what you may heed
to improve. It will dlso help you communicute
the importance of PR to club members.

Newspapers/magazines: Record to who and
when you send hews releases. Clip articles
pertaining to your club and its activities from
locdl hewspupers, muguzines und
hewsletters. Muke sure the publication’s
nume und issue dute is on the clipping.

Television and radio: If you or a club member
is interviewed for u story, usk the reporter
when the story is likely to dir and tape the
broudcust, For PSAs, usk the station if they
provide usuge loys und usk radio stations if
they provide dirchecks.

Other: Keep frack of other publicity vehicles
by counting volume or frequency. For
exumple, the humber of flyers that were
posted und hunded out, how many days your
Mmessuge was on dun electronic bulletin board,
how lony u billbourd was up, etc.

Keeping Your Club Informed

It is just as important to keep your club
members aware of your public relations
efforts us it is to keep your community in
tfouch with your club and its activities. Havinyg
the support of fellow members will help you
do your job well. And when you do your job
well, the community will respond positively to
your club. To effectively communicute to your
club you should:

1) expldin how public relations benefits your
club, und 2) report regularly on your publicity
efforts and results.

As mentioned edrlier, the relationship
between public relations, successful
community service projects und community
support is a very important one. It is essentidl
for your club members to fully understand this
relationship. Take some fime to explain this to
your club, or include un article ubout the
importance of public relations in your club’s
newsletter.

Another way to help members understand
this relationship is fo share publicity results. Tell
them dbout dll your publicity efforts: both with
the mediu und around the community. Many
people don’t redlize that posting flyers or
cuarrying a banner in u parade dre dlso public
relations activities. Let them know how many
hews reledses you sent out und which
publications ran a story. Consider providing
euch member with u photocopy of urticles
that mention your club and its members. If
your club wus on television, tupe the segment
and play it for dll your members. Tell them
how many flyers were produced, where they
were posted, etc. Encourage members to
share feedbuck they have heard from hon-
Lions.

Showinhy club members your public relations
successes will help them understand how
important your job is. It will also show how
public relutions is essentiul to guining
community support. Having this support will not




only help your club with its future activities, but
it will also build pride within your club und
encourage your members to continue their
humanitarian efforts. People want to be
involved with something they ure proud of.
Recoynition within the community cun foster
that, In the end., it will be your club that
benefits.

Additional Public Relations

Materials Available from
International Headquarters

A variety of audio-visuul und printed
mauteridls ure avdiluble to help you develop
your club’s public relations program for the
yeur, To order, contuct the Public Reldutions
Department at (630) 571-5466 ext. 363 or 358,
fax (630) 571-8890 or e-muil
liohpr@worldnet.att.net

Audio-Visual Presentations

Video and slide programs are avdilable on
topics reluted to membership, service
activities, SightFirst and ussociution
information from the Club Supplies Sules
Depurtment. Lunguuye uvdilability varies. For
u complete listing of programs, refer to the
Club Supplies Catdloy or request an Audio-
Visudl Presentations brochure. All languuges.
(PR-720)

Television and Radio PSAs

Public service announcements that have
dired throughout the United States and
Cuanudua cun be offered to local stations or
used for public uccess programming. They are
avdiluble at no churyge provided u stution is
inferested in diring them. English (aund one
Spanish) only. A list of PSAs is avdilable upon
reyuest,

..................0......

Public Awareness Print Ad Kit

You cun offer these gudlity cameru-ready
public service uds to muyuzines und
hewspuper editors. If space dllows, they may
run the volunteerism and sight-related
Mmessages free of charge us a community
service. English only. (PR-766)

Print Ad Kit

This eusy-to-use kit provides camera-ready art
and suyyested copy for creuting posters to
publicize fundrdisers und generdal community
events. English only. (PR-760)

How To “Get In” THE LION

This article reprint gives tips on preparing
articles for THE LION Muguzine und offers
sound udvice on tuking effective
photographs. All lahguages. (PR-708)

Camera-Ready Art
This clip art will add d speciul touch to your
club publications. English only. (PR-761)

Official Rules for International Contests
Official guidelines ure given for the bulletin,
video, publicity, web site und frading pin
contests judyged ut each International
Convention. All lunguages. (PR-763)

Lions International Peace Poster Contest

A four-color brochure ubout the annual art
contest (PR-775) is perfect for distributing to
schools in your areu to yet them interested in
participating. A flyer/kit order form has more
information for your club. All lunguuges.
(PR-785)

The "Think About u World of Peuce” Peuce
Poster Contest video spotlights the contest.
English only.



General Information Brochures

A selection of generadl information brochures
are avdiluble from the Club Supplies Sales
Depurtment. These publicutions ure perfect
to hand out during community events, They
include Look at Liohs Now (PR-770), English
only, und Lions...We Serve (ME-4). All
lunguuyes.

Fact and History Sheets

These publicutions contduining up-to-dute
information about the dssociution aund its
history cun dlso be given out during
community events. All lunguuges. (PR-799, PR-
800)

Publications List

This guide provides d listing of dll the
publications avdilable from edch division at
Internutionul Headquarters, All lunguuyes.
(PR-767)

Billboard Art

Free billbourd artwork is avdildble in either un
Apple Macintosh Quurk or Adobe lllustrator
format, Lions interested in the computer disk
should contact their local printer to find out
which format is preferred. Lions Clubs
International is not responsible for an charges
incurred from the production or pluacement of
billooards. English only.

Public Relations Examples

These exumples demonstrate u variety of
proven communication methods fo increuse
your club’s visibility within the community.
Although achieving public relations success is
not difficult, it does tuke time. The key is
diligence und u willingness to experiment
with different public relations technigques to
see what works best in your community. While
it takes ui little putience, the results will be well
worth the effort!

The following examples may simply be used
us inspiration for creating materidls or may be
udupted und edited to fit club needs. Either
way, there is much to be leurned from these
sumples ubout proper writing style, format
and the type of information to include in
communicution materidls,

For instructions on how to prepdure these
communication tools, refer to the individual
sections in this guide.



Marseille Metropole Lions Club

NEWS
RELEASE

For Informaution Contuct:
Georyes Chustan
Business: 0491 479287
Home: 0491 420061
For Immediate Release

MARSEILLE METROPOLE LIONS ELECT OFFICERS
MARSEILLE, June 19 — New officers of the Murseille Metropole Liohs Club were installed during ¢
speciul ceremony held at the La Cuisine d’Alain Restaurant on Tuesduy, June 18.

Claude Robuche, a member for seven yeurs, wus elected president. In a brief speech to
club members, he sdid his main gouils for the cominyg yeur are to strengthen membership growth
and to increuse the club’s involvement with the youth of the community.

“Our club’s success is directly related to the gudlity of our members,” suid Robuche, who
has brought in nine hew mMembers over the pust four yeurs. He added, "The heeds of our
community are chanyging, und our youny people heed us more than ever.”

The Murseille Metropole Lions ulready offer two scholadrships to graduating students. In
addition, the club supports the locul children’s hospitdl.

Also instulled us officers were: Dominigue Rivoire, first vice president; Stephune Cohen,
second vice president; Duniel Lambert, freasurer; Paul Muller, secretary; Heléne Villurme, director;
Chuntul Thomus director; Henri Bonte, director; und Nicole Burbe, director.

The next regular meeting is at La Cuisine d’Aldin Restaurant on Wednesday, July 3 at 7 p.m.,
For information, call 420061.

Lions Clubs International is the world’s lurgest service club orgunization. Lions ure 1.4 million

Mmen uand women in 185 countries who volunteer their time and enerygy to serve their communities

and leud the worldwide effort to conguer blindness.

#FHF



Atwood Lions Club

NEWS
RELEASE

For Informaution Contuct:
Dorothy Livingstone
Business: (905) 223-0091
Home: (905) 493-4748
For Immediate Release

ATWOOD LIONS COLLECT OLD EYEWEAR
ATWOOD, August 12 — Throughout September, the Atwood Lions Club is collecting old, unwanted
eyeylusses und sunglusses for the poor in developing countries.

In those areus, eye cure is often unufforduble und inaccessible. It is not unusual for un eye
exum to cost us much us a month’s wages und for a community of hundreds of thousunds to be
served by u single eye doctor.

"By yiving the Lions their used eyeylusses, people cun mMuke u biy difference in another
person’s life,” suid Tony Blackmun, Atwood Lions Club president. A puir of glusses cun actudlly help
an adult maintain employment, or a child stay in school.”

The Lions will ship the collected ylusses to the Lions Eyeyluss Recycling Center to be
cleuned, cuteyorized by prescription und prepured for free distribution by opticdl mission teums.

Recycling used eyewedr is just one way Lions serve the visudlly impuired. The Atwood Lionhs
Club dlso works with Atwood School District to provide students in heed with eye exams uand hew
ylusses.

To donute used glusses, pluce them in specidlly marked collection bins locuted in Hurper
Banks, or cdll Lions Sight Chairman Terry Berringer at 223-8651.

Lions Clubs International is the world’s lurgest service club orgunization. Lions ure 1.4 million
Mmen uand women in 185 countries who volunteer their time and enerygy to serve their communities
and leud the worldwide effort to conyuer blindness.

#FHF



Sdo Paulo Lions Clubs

NEWS
RELEASE

For Information Contuct:
Antonio Ribeiro
Sdo Puulo Lionhs Club
Business: 294-0564
Home: 294-7314
For Immediate Release

LIONS PARK FOR THE DISABLED
TO BE DEDICATED JUNE 28

SAO PAULO, June 13 - Oliveira Purk, u playground designhed for disubled children, will be dedicuted
by Mayor Luiz Gomez during d specidl ribbon-cutting ceremony, at hoon onh Saturday, June 28,

The puark, located at the corher of Centro and Norte, is spohsored by the SGo Paulo Lions Club
in memory of Oscur Oliveira, u Lion who spent the last 20 years of his life helping disubled people in
the community.

“Not only did we want to dohdate something in Ricardo’s memory,” suid Pedro Vicente, club
president, *we dlso found u greut heed for u purk for the disubled children in the dreu.”

Facilities in the purk include swinygs und d curousel that can uccommoddate wheelchuirs.

The Sdo Paulo Liohs Club hus previously sponsored muny community projects for the disubled.
They ure actively involved with the Sdo Paulo Retirement Center,

Lions Clubs Internationdl is the world’s largest service club organization. Lions are 1.4 million
Mmen uand women in 185 countries who volunteer their time and enerygy to serve their communities
und leud the worldwide effort to conyuer blindness.

#FHF
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Owenshoro Lions Club

NEWS
RELEASE

For Information Contuct:
Christina Cohen
(602) 717-1013
For Immediate Release

LIONS CLUB DONATES $5,000
TO CELEBRATE 50TH ANNIVERSARY

OWENSBORO, November 10 — The Owensboro Liohs Club will celebrate its 50th anniversary by
donating $5,000 to locul charities during a banquet to be held at the Northfield Ballroom on Friday,
November 24 ut 6 p.m.

At the event, a check for $1,000 will be presented to representatives from the five
beneficiary organizations: Kids Care, Leuder Doys for the Blind, Literacy for Life, Owensboro Senior
Center und Dell County Homeless Shelter.

Owensboro Lionhs Club President Ken Huntly suid, *Our club members feel these donutions
are a great way fo mark our anniversary, because giving is at the heart of what Lions are dll
dbout.”

More than 100 Lions club members from throughout the area are expected to gather for
the event that will feature guest spedkers State Lieutenunt Governor John Mills and Lions Clubs
Internationul Pust Director George Krumer.

During this past year, members of the Owensboro Lions Club spent more than $1,500
providing school supplies to children in heed. They dlso recently donated $4,500 for portable
heudsets to be used by the hedring impuired during concerts at River Park Center.

Lions Clubs Internationdl is the world’s largest service club organization. Lions dre 1.4 million
Mmen and women in 185 countries who volunteer their time and enerygy to serve their communities
und leud the worldwide effort to conguer blindness.

#H#F



(Letter fo the Editor)

Milano Host Lions Club

October 28

Francesco Muzzetti
Editorial Page Editor
Il Giorno

Viu Aurelio Suffi
20134 Miluno

Deur Mr. Muzzeretti:

The Miluno Host Lions Club would like to thank community members for the overwhelming
support shown during our Rose Duy sules event on October 20. With your help, more than
5,000,000 lire wus ruised during this year’s annual fundraiser.

Collected funds will be used to support the many projects the Lions conduct throughout
the yedar. At leust fifty percent is earmarked for sight-related activities, such as providing

eyeylusses und examinations to those who could otherwise hot afford eye care.

The remuining funds will support other Lions programs, such ds purchasing hearing dids
und diubetes muintenance kits for those in heed.

Specidl thanks is ulso extended to the locul radio stations for making their listeners aware
of the sule.

Your donutions will fruly make a difference. Thanks for helping us help others!
Sincerely,

Nicola Violo, President
Milano Host Lions Club




(Print Pitch Leftter)

Ashford Lions Club

January 27

Sarah Maher

Fedtures Editor

Ashford News & Observer
PO. Box 451

Ashford, CA 93612

Dedar Ms. Maher:

As president of the Ashford Lions Club, | would like to tell you about Joe Hennesy, un
outstanding Lion who confributes to the community in many ways. Joe, 46 and a member
for seven yeurs, is the guiding force behind the upcoming unnudl Lions Huve-u-Heurt
Blood Drive, which will be held at Ashford Community College, February 14-15.

As blood drive chuirman for the pust four yeurs, Joe is credited with doubling its success
during that period. His pussion for community hedlth issues developed severdl yedrs ago
after assisting with the campudign to find d liver donor for Ashford student Holly Kline. Joe
currently serves us u cuncer educution volunteer und on the fundraising committee ut
Norridge County Hospitdl.

The owner of Hennhesy's Hurdware, Joe hus lived in Ashford for 18 years. He und his wife,
Cheryl, have one daughter and one son. In the spring, Joe will serve for u second yedr Us
the assistant coach for his daughter’s city softbdll feam,

Next week, | will contuct you to determine your interest in prepuring u feuture story
about this very busy Lion who is making a difference in our community. In the meantime, if
you would like udditional information, or to set up un interview, pleuse contuct me at
717-9394.

Thank you for your consideration.

Sincerely,

David Wright, President
Ashford Lions Club



(Broudcust Public Service Ahhouhcement Pitch Letter)

Hong Kong Phoenix Lions Club

April 10

Kenneth Choy

Program Director

Hony Kony City Television
117 Shanghdi Street
Central Hony Kony

Deur Mr, Choy:

Severe vision loss cun be devustating. While many have learned to be aware of the
danger signs, such ds excessive eye puin and tedring, loss of peripherdl vision and
infermittent dimming of vision, the biggest tfragedy is that several forms of blindhess have
no warhing signs at dll. Slowly and silently, sight gradually fuades, und before you redlize

something is wrony, it is too late.,

People cun often protect themselves from suffering this unnecessary loss by simply having
a yedrly, comprehensive eye exam,

The Honyg Kohyg Phoenix Lions aure committed to educuating our community about these
facts. You cun help by diring the enclosed 30-second public service unnouncement,
"Blindness: The Silent Threut to Sight.”

| will be following up with you in a few days to determine your interest in our tape.
Thank you for your consideration.

Sincerely,

Curoline Chuny, President
Honhyg Kong Phoenix Lions Club

.....O.........O..O......



Berlin Brandenburg Lions Club

RADIO PSA

Call to Volunteer — 30 seconds

THE GREATEST GIFT YOU HAVE TO GIVE IS TIME, ESPECIALLY
WHEN IT°S DONATED TO A WORTHY CAUSE. AND SOMETIMES, THE
MORE YOU GIVE, THE MORE YOU HAVE. EVEN A FEW HOURS A WEEK
CAN DO A LOT OF GOOD — BOTH FOR YOU AND THE CAUSE YOU
SUPPORT.

BY COMBINING YOUR TALENTS AND THE EFFORTS OF OTHERS,
YOU CAN MAKE A DIFFERENCE IN THE LIVES OF PEOPLE LIVING
WITHIN YOUR COMMUNITY. SO GIVE A LITTLE OF YOURSELF. YOU'LL
GET A WHOLE LOT BACK.

FOR MORE INFORMATION ON HOW YOU CAN VOLUNTEER,
CONTACT THE BERLIN BRANDENBURG LIONS CLUB, BY CALLING
030 4827945.



limberland Lions Club

TELEVISION PSA
Timberland Lions: Celebrating Service — 30 seconds

Visual

kids in classroom

hand putting glasses intfo collection bin

community center construction

Lions speuking with people ut
community hedlth fair — club banner
in buckyground

Lions ussistiny people ut
free eye exam program

montuge of old service uctivity
photographs

dissolve into shot of eye bunk
fundruising event

club members prepuring for the festival —
making ldarge banner that reads "Thanks for
Your Support Timberlund”

club member beiny hugyyed by child
after holiday party

graphic: Lions logo with words
“For more information call 515-7059

Audio

Sponsoring u druy uwdreness
program...

collecting used eyeglusses...

raising funds for the hew community
center...

These dre just u few of the muny
activities the Timberland Lions have
sponsored.

This yeur is our 45th yedr of mukinyg
positive contributions to the
community.

And us we look buck on u
foroud past...

we look forward to a future of
continued service to Timberland.

Join us us we celebrate our 45th
anniversary during the Timberland
Summer Festival.

The Timberland Lions Club...servinyg
with pride.

For more informution, cull 515-7059.




Lincoln Park Lions Club

Fact Sheet

Membership

Service
Programs

Relationship
With Community
Youth

Annual Forum
On Drug
Awareness

Meeting
Location

For More
Information
Contact:

Established in 1968, the Lincoln Park Lions Club currently has 85 men
und women members who volunteer their time to perform d variety
of community service activities. The group is one of more than 44,000
clubs composing Lions Clubs International, the world’s largest service
club orgunization.

Worldwide, Lions are dedicuted to diding the blind and visudlly
impuired through programs such as SightFirst, which works to
eliminate preventuble und reversible blindness. Locully, the Lincoln
Park Lions participate in the Lionhs Recycle For Sight used eyeylusses
recycling program. Since 1989, they huve collected more thun 20,000
fouirs of ylusses for distribution to heedy people in developing nutions.
The Lions have diso ussisted hundreds of dred residents in obtdining
needed eye cure und huve udopted Highway 55, cledring delboris
and waste on u monthly basis.

The Lincoln Park Lions Club sponsors the three Liohs-Quest Programs,
“Skills for Growing,” “Skills for Adolescence” und "Skills for Action,” in 60
percent of Lincoln Park schools. Lincolh Park Lionhs dare dlso aunnhudl
sponsors of the International Pedace Poster Contest in five locdl
schools and youth groups. In 1998, one of the club’s sponsored entries
wdus u multiple district winner, advancing to the international semifinal
round of competition.

Since 1991, the Lincoln Park Lions Club und the Warren County Hedlth
Office have co-sponsored un unnudl community-wide forum during
the first week in November to examine the topics of druy uwareness
and substunce ubuse. Through u widespreud public service
cumpuign, the club increuses uwdreness of these issues. It dlso dids in
the development of hew strateyies to combut the rise in illegul
substance ubuse.

Meetings ure held ut the Lincoln Park Towers, 749 Broudview Avenhue,
every Wednesday evening at 7 p.m.

Sydhey Ryan, President
Lincolnh Park Liohs Club
Phonhe: (773) 663-5629 Fux: (773) 671-3302
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